
 

Marketer of the Year 

 
This award recognises a leading marketing, PR or communications professional who supports 

the superannuation sector via the provision of services to managers and firms. The awardee 

can effectively demonstrate that their role and advice have transformed and helped improve 

reputation, best practice, and professionalism in the superannuation space.   
 

ELIGIBILITY 

This is an individual award that is open to third-party consultants or in-house marketing 

professionals whose main role is to provide specialised strategic 

communications, marketing or public relations services to superannuation houses, be it large 

international groups or smaller boutique firms. It is based on activities during the period from 1 

January 2025 to 1 December 2025. 

 

ASSESSMENT CRITERIA 

Submissions will be judged based on their responses to the following:  

• Detail your approach to marketing and how it has positively influenced your 

client’s/company’s business.   

• Highlight the marketing initiatives you have developed for your business/client, 

detailing the success of these initiatives.   

• What has been your most significant success in the superannuation 

community?   

• What has been your biggest marketing challenge and how did you overcome it? 

  

SUPPORTING ATTACHMENTS 

We highly recommend that you attach supporting documents relevant to your submission 

(up to four) no larger than 200 KB.  
 

• Mandatory: Please upload a high-resolution headshot for potential marketing 

campaigns, and in 25 words or less, answer, “What does winning the award mean to 
you?”   

• Please provide any financial or business metrics or statements with supporting 

documentation, including audited statements, third-party independent data 

reports, or endorsements.   

• Please provide two testimonials highlighting your success as a marketer. 

Include the name, company, title, and contact details of the person providing the 

testimonial.  


